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SECOND EDITION

Grant, R. M., & Jordan, J. J. (2015). Foundations of
strategy. John Wiley & Sons. Ch. 1, 2, 3, and 4.

STRATEGY

ROBERT M. GRANT  JUDITH JORDAN

s¥Cengage

Griffin, R. W., Philips, J. M., & Gully, S. M.
(2023). Organizational Behavior Managing
People and Organizations. Cengage Learning,
Inc. International Edition 14eth Edition. United
States.

Organizational Behavior
Managing People and Organizations 14

Ricky W. Griffin + Jean M. Phillips
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Lambin, J. J., & Schuiling, 1. (2025). Market-
driven management: Strategic and operational

Markét-driven marketing, Macmillan International Higher
management Education Ch. 1, Ch. 8, Ch. 15, Ch. 17, Ch. 18.
Marketing strategico e operativo

IX edizione

Mathematics
- for Economics

and Business . Peccati, L., Salsa, S., & Squellati, A. (2016).
‘Lm“zo A Mathematics for Economics and Business. EGEA
SandroSalsa (UBE - Universita Bocconi Editrice). ISBN: 978-

nnamaria Squellati 8823822252,
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Economic area, prof. Anna Bottasso (anna.Bottasso@unige.it) and prof. Claudio

Piga (claudio.piga@unige.it).

Frank, R., & Cartwright, E. (2025).
Microeconomics and Behaviour. McGraw-Hill.

MACROECONOMICS

A EUROPEAN PERSPECTIVE

Fourth Edition
3 s "

Blanchard, O., Amighini, A., & Giavazzi, F.
(2021). Macroeconomics — A European

OLIVIER BLANCHARD Perspective. Pearson Education Limited.
ALESSIA AMIGHINI

FRANCESCO GIAVAZZI
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Piacentini, Mascagni, ltalian Company Law.
Wolters Kluver, 2021.
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